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Professor of Pioneering International Business Program at Santa Ana College Honored 

(Santa Ana) – Dr. Glenn Doolittle, associate professor of international business at Santa Ana College (SAC), has been selected as the recipient of the California Community College Association for Occupational Education Outstanding Faculty Award for 2005.  Doolittle has been a primary leader in the development and advancement of SAC’s international business program.

“It is a faculty award, but it is the result of all the support and effort from the chancellor to the deans and department chair and my colleague Madeline Grant,” said Doolittle.

Under Doolittle’s direction, SAC’s international business advisory committee developed a training program that utilizes modular courses instructed by actual international business practitioners, such as bankers, lawyers and marketing professionals.  These short one-unit courses expose students to a wide range of experts and subject matter.  The students learn business practices that relate to specific countries or regions according to each instructor’s expertise. 


SAC has one of the largest community college international business and training programs in the nation.  Each semester 18 to 21 units of international business classes are offered that attract between 25 to 50 students per class.  According to Doolittle, the program, which emphasizes practicality and is small business oriented, has flourished with strong support from the local business community.


Natalia DaSilva, a former SAC international business student, is a graduate of Cal State Fullerton who came to SAC to learn about international business.  She completed SAC’s 
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international business certificate and entrepreneur class and has recently opened her own retail
flip-flop store named American Sole.  DaSilva credits the practical way her SAC professors taught their classes, by sharing their real world experiences, as helping her start her own business.


“The most important lesson I learned in the program is that business is about 

relationships.  Good relationships lead to successful transactions where all parties benefit,” DaSilva said. 
The program has received three major federal grants in the last nine years.  In 2003, it received a $202,469 Business International Education grant from the U.S. Department of Education that it named “Bridging the Gap from Classroom to International Business.”  This grant allows the program to help its students in the following areas.  The first is to help students arrange  “connectionships” that link them to the business community.  The second is to provide students with the encouragement and resources to transfer to a four-year university.  Lastly, the program encourages its students to start their own businesses.  

The grant allowed the program to develop a class to teach students about the local business community so students would learn what skills local small businesses are seeking.  The program helps students link with the local business community by facilitating their securing paid and unpaid connectionships that could lead to full-time jobs.  Students have been placed with the Japanese Trade Organization, the U.S. Department of Commerce, the City of Santa Ana and other local businesses. 

Through a growing partnership with the Harvard Business School Association of Orange County (HBSAOC), Harvard graduates speak as guest lecturers providing cutting-edge information to students on opportunities, leadership, marketing, finance, business plan development, management, and legal issues.  A number of HBSAOC members volunteered to be 
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mentors to students as they worked on group projects.  This mentoring proved to be successful 
when three of the students’ business plans resulted in functioning businesses.

According to Doolittle, SAC is one of the first community colleges with its international business students uniquely positioned to take and pass the newly developed North American Small Business International Trade Educators (NASBITE) credential exam.  This exam will provide the first national credential for international trade.  The exam was finalized recently by a small group of international trade professionals including Doolittle, who will become the president of the organization next year, and Madeline Grant, SAC assistant professor of management and international business.  Knowing that the new credential exam would affect curriculum, the program realigned its classes to help students pass the test.  The international business program is expecting ten of its students to take the exam this summer.  


“SAC’s international business program has an excellent reputation.  Students specifically come here for this program,” Doolittle said.

About Rancho Santiago Community College District

Santa Ana College and Santiago Canyon College are public community colleges of the Rancho Santiago Community College District, which serves the residents of Anaheim Hills, Garden Grove, Irvine, Orange, Santa Ana, Tustin and Villa Park.  Both colleges provide education for academic transfer and careers, courses for personal and professional development, and customized training for business and industry.
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